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NO PLACE FOR HATE: 



Who Are We? 



Founded in 2004, the Interfaith 
Center advances mutual trust, 
understanding, and cooperation 
among faith communities, in 
order to work together for the 
common good of the region. 

Through celebration, service, 
education, and action, the 
Interfaith Center enables people 
of all faiths to share their deepest 
convictions, shape solutions to 
common problems, and live out 
their highest values and 
aspirations. 



What Happened? 



The American Freedom Defense Initiative, 
or AFDI, is an organization the Southern 
Poverty Law Center (SPLC) lists SIOA as an 
anti-Muslim hate group.  Best known for 
its controversial, Islamophobic advertising 
campaigns, on May 27, 2014, AFDI 
submitted the following advertisement to 
Philadelphia’s public transportation 
authority, SEPTA: 

AFDI’s Ad in Philadelphia 

Pamela Geller and Robert Spencer, 
President and Vice President of AFDI  





SEPTA’s Response to AFDI 

On June 3, 2014, SEPTA rejected 
the ad, saying that SEPTA’s ad 
policy prohibited “[a]dvertising 
that tends to disparage or 
ridicule any person or group of 
persons on the basis of race, 
religious belief, age, sex, 
alienage, national origin, 
sickness or disability.” 



AFDI Sues SEPTA 

AFDI responded by suing SEPTA on free speech grounds, 
and on March 11, 2015, District Judge Mitchell S. Goldberg 
ruled in favor of AFDI, forcing SEPTA to run the ads on 84 
buses over the next four weeks. 

He wrote that the First Amendment protects outrageous 
and even offensive speech. The government, SEPTA being a 
public authority, may NOT reject political advertisements 
simply because the ads are prejudiced or it doesn’t condone 
the message.  “Core political speech” such as this receives 
some of the highest constitutional protection available.  

v. 



How Did We Respond? 



Action Step #1 
Religious Leaders Council Adopts Statement: 

October 14, 2014 



Action Step #2 Launched Petition Site: December 2014 



Action Step #3 Launched Resource Site: December 2014 





Met with School District Leaders and Drafted Memo for 
School Leaders: January 2015 Action Step #4 



“Replace Hate With Understanding” Workshop Developed: 
February 2015 Action Step #5 





DareToUnderstand.Org Launched: March 2015 Action Step #6 

• A crowdfunding platform 
and the main hub for the 
campaign where we updated 
the public on the latest news 
and events 
 

• In the end, the campaign 
raised more than $109,000 
toward a public advertising 
campaign, community 
events, the development of 
education resources 



SEPTA Press Conference with Local Religious Leaders: 
Thursday, March 26, 2015 

Action Step #7 



Love Park Rally with Then-Mayor Michael Nutter: 
Tuesday, March 31, 2015 

Action Step #8 



Full Backpage Ad in Metro Newspaper: 
Thursday, April 9, 2015 

Action Step #9 



Digital Billboard on I-76: April 1-8, 2015 Action Step #10 



Urban Posters in North Philly and Center City: 
April 13-May 11, 2015 

Action Step #11 



Dare to Understand Concert and Awards Presentation: 
Wednesday, April 29, 2015 

Action Step #12 





Local and National Media Coverage: Ongoing Action Step #13 



#DareToUnderstand Social Media Campaign: 
Ongoing 

Action Step #14 







A Campaign Touching Over Half a Million People… 

•  Coalition of more than 30 local organizations, congregations, and civic agencies 

•  Public ads throughout the city - digital billboards, urban posters, and print media 

•  Public rally at Love Park with the Mayor attended by hundreds of Philadelphians 

•  Petition signed by 4,300 individuals, #DareToUnderstand on social media 

•  Educational resources for adults and youth 

•  Over $109,000 raised in crowdfunding and special gifts 




